
 
Clearwave Corporation Launches Healthcare Kiosk at The Doctor’s Office, 

LLC  
 

 
ATLANTA - September 28, 2010 – Clearwave Corporation, a national network 
leader in Patient Information Exchange software, announced that the company 
has successfully implemented and installed seven Clearwave healthcare kiosks 
at The Doctor’s Office, LLC, which has five different locations in Atlanta, Georgia.  
The Doctor’s Office is using the Clearwave kiosks for each of their locations to 
improve patient experience, cut patient wait time and produce a more efficient 
insurance verification and eligibility process.  
 
The system enables patients, as well as the The Doctor’s Office staff, to 
concentrate on important front-end pathway processes such as outcomes and 
follow-up appointments, and to devote more time to the specific needs of the 
patients, instead of the typical paperwork that has historically consumed much of 
their time.  
 
“Through the implementation of Clearwave kiosks, The Doctor’s Office will be 
able to improve the patient experience, obtain enhanced revenue cycle 
management and adhere to the many regulations and compliance rules found in 
healthcare. Because the system allows for seamless data, The Doctor’s Offices 
will begin to realize these benefits almost immediately,” said Gerard White, CEO 
for Clearwave Corporation.   
 
The Doctor's Office, LLC is managed by Quality Physician Services (QPS), a full-
service medical management and service organization. They have 9 locations 
surrounding Atlanta.  

About Clearwave Corporation 
Clearwave is headquartered in Atlanta, GA. The company is a premier network 
provider in Patient Information Exchange software. Clearwave's Patient 
Information Exchange software integrates with healthcare providers’ existing 
systems and processes to verify patient demographics, insurance and payment 
information, resulting in improved cash flow and administrative processes while 
enhancing the patient experience. Please visit www.clearwaveinc.com for more 
information.  
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